Consumer Behavior & Digital Payment

Adoption

A Cross-Regional Market Survey Report

Survey Overview & Methodology

This report details the findings of a consumer behavior survey conducted across three
major global markets: China, Abu Dhabi, and South Africa. The survey recorded the
primary shopping purposes and payment preferences of 100 respondents in each
respective region.

* Note: Luxury products are defined as items considered non-essential for maintaining basic living standards.

China (n=100)

Purpose for Shopping Number of People
Everyday Products 12

Food Products 23

Everyday Clothing 11

Luxury Products 32

No purpose 22

Willing to use a form of digital payment 96%

Percentage of people making purchases 82%

Abu Dhabi (n=100)
Purpose for Shopping Number of People

Everyday Products 9



Food Products 8

Everyday Clothing 13
Luxury Products 40
No purpose 30
Willing to use a form of digital payment 100%
Percentage of people making purchases 86%

South Africa (n=100)

Purpose for Shopping Number of People
Everyday Products 27

Food Products 29

Everyday Clothing 18

Luxury Products 12

No purpose 14

Willing to use a form of digital payment 43%

Percentage of people making purchases 80%



Methodological Limitations

While the survey provides valuable observational data, the following limitations
should be considered when interpreting the results:

» Sample Size Constraints: The survey relies on a limited sample size of 100
respondents per region. This may not be statistically robust enough to represent
the macro-level consumer behaviors of entire national or regional populations.

» Lack of Demographic Nuance: The dataset does not account for key
demographic variables such as age, income bracket, or technological literacy—
factors that traditionally exert a heavy influence on luxury spending and digital
payment adoption.

» Self-Reporting Bias: The metrics regarding shopping "purpose" and digital
payment "willingness" are based on self-reported survey responses, which can
occasionally diverge from actual real-world transactional behavior.



Market Insights & Conclusions

Based on the survey data, several key market behaviors and structural correlations
emerge regarding the integration of digital payment systems:

» Correlation with Market Success: The data suggests a strong correlation
between widespread digital payment adoption and higher overall transaction
volumes. Markets with nearly universal digital payment willingness (such as Abu
Dhabi at 100% and China at 96%) demonstrate highly active consumer
engagement, signaling a more fluid and economically successful retalil
environment.

Lowering the Visit Benchmark: The availability of seamless digital payment
infrastructure appears to lower the psychological and practical benchmark for
visiting shopping malls. Consumers no longer need to plan cash withdrawals,
reducing friction and encouraging more frequent, casual visits.

Driving Unexpected Purchases: With the friction of payment removed, there is
a higher propensity for spontaneous spending. Regions with high digital payment
adoption see significant segments visiting malls with "no purpose," yet still
maintaining high overall purchase rates. This suggests that the ease of digital
transactions leads to more unexpected purchases, thereby directly increasing
revenue capture for merchants.

Disclaimer: The conclusions presented above are suggested behavioral correlations drawn solely from the
provided survey data. This document is intended for informational and strategic discussion purposes and does
not constitute financial or investment aavice.
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